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Answer either in English or in Assamese.

1. Answer the following as directed : (any ten)
1x10=10

RoripiE Foerre Se ¢ (R w=hn)

(i) Segmentation of consumers based on
factors like climatic zone, continent/
country, region, state etc. constitute

segmentation. (Fill in the blank)

eI, WO/ (7, SIeEe, o Sifre fefee
TSI e [T 9ORE Ferem
I | (T 12 259 F1)
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(1)

(iii)

()

(v)

A provides written information
about the product, its features,

composition, performance etc.
(Fill in the blank)

9T Al 2R @, e e
TR R FEI (YET IE 479 )

Social class, religion, race, culture etc.
are significant variables for
segmentation of markets.

(Fill in the blank)

ARG (@, @, 3, 7F® Wit @
Yol AR wFgey THAmE |
(371 212 =5 1)

The first step in new product
development is .
(Fill in the blank)

T ¥ SHINE 49N A7 Cacm n
(T H1F 779 79)

Under pricing policy, a very
high price is set for a new product
initially and gradually the price reduced
as competitors enter the market.

(Fill in the blank)
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@sFe o e 4 <R Pigde 35ee eforiie
oil B @l [R o0 4 SRR a2
(3T 212 979 )

(vi) A company that attaches the same
brand name to all of its products is
called . (Fill in the blank)

A

RISl =i 2R SHEE AN 9B @9
N A T, (Sfoal 2T iRl
(2T 912 779 9

5

(vii) Form of testing markets and getting

customer feedback of promising ideas

is called
YRCINGIT 6 Gt ?

(a) idea generation
i Tesife
(b) concept testing

Y99I 2T
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(c)

(@)

product testing
AN 2/

test marketing

TG 7=

(viti) The strategic use of a brand’s equity in
which the marketer leverages the
brand’s good name to buy something
new is

mwaﬁmwmﬁwﬁww
10O Q! IR At = e 2p2a

EHES <l 2™
(@) co-branding
(-]
(b) brand extension
@3 e
(¢) line extension
GIEC Rkt oe
(d) product extension
AN TRl
|
.‘
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(ix) Which one of the following is not an
uncontrollable factor of marketing
environment ?

T Crmd T (0] SIHEgealsy IaISeS
R TR T2 ?

(a) Economic growth
weftafes [
(b) Level of education
(c) Marketing mix
el e
(d) Price policy
ISILS

(x) Which one of the following is included
in sales promotion ?

feRe GERG! Fel TEIeE TS SRS ?
(a) Personal selling
(b) Exhibition

ol
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(c) Advertising
(Ficaian!

(d) Publicity
AT

(xi) Product simplification is the process of

A AR 2l G e, TS

(a) increasing the product line
A9 a4 28

(b) changing the product line
AN FFIRP T Tl 2

(c) reducing the product line
6 IS I I o e B S

(d) amending the product line
AN e AR T 2

(ai) Which one of the following is not an
advertising goal ?

e @R Rearsig o Tz
(a) Attention

I S
(b) Desire

B
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(c) Adoption
SREAFA
(d) Action

o

(xiii) Which one of the following is not a

component of product planning ?
frate @Rl B AR SAM T2
(a) product innovation
(b) product diversification

T @oaR
(c) product standardisation

w1 A I
(d) product branding

T ARSI
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(xiv) Sales promotion activities are
conducted by

Rl T\l FERAIEER ARGITS
(@) producers
AN
(b) wholesalers
ARSI Rereiz
(c) retailers
4pal RGroiz
(d) government
PEERIE

(xv) Consumer behaviour is affected by

(I TG RIS T BAMING! 25

(a) family
ARAE
(b) age
@A
(c) income
iy
(d) All of the above
T SR
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(xvi) Television is an example of

S ?

(a) emergency goods

(b) convenience goods
ARG 43

(c) shopping goods
IGF € &Y

(d) impulse goods

(xviij) Which one of the following is related
to micro-environmental forces ?

et @R T ARGERS SARES #19
GRS ?

}[ (a) Demographic
| TR TR
(b) Marketing intermediaries

| TEREE TR
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(xviii)

BO3F0 0238

(c) Economic
w2ltafow
(d) Socio-cultural

AT E5-AiF e

Which of the following is not included
in psychographic segmentation of
markets ?

TG 23 ?

(a) Personality
ey

(b) Lifestyle
GIRCHET]

(c) Attitude
AR

(d) Culture

10



Answer the following questions :

(any five)
2x5=10

wore Al dHEE Bed & ¢ (Rt <iist))

(1)

(1)

(iii)

()

(vi)

(vii)

What is market segmentation ?

qEe [Regsd 52

What is skimming price ?

&g = 2

What is rural marketing ?
oY TG 2

What is sales promotion ?
e e 62

What is green marketing ?
CoE JeEeel 2

What is social marketing ?
A IeTEae [ 2

What is branding ?

T A9 {52
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(viii) What is direct marketing ?
ooy JGRAA 2

(ix) What is trademark ?
ez &2

(x) What is marketing environment ?
G Al 7o e

3. Answer any four of the following :
5x4=20
T RIS Rigete sifdory Ses il ¢

() Explain the advantages of direct
marketing,

YOI GIF ARGERR G- 541 |

(i) Explain the significance of the study of
consumer behaviour,

CATOIG! Wb SGET SieoR i< 75 |

(1) Explain the significance of channels of
distribution in marketing,

TR {099 2T wlesRf i< <o |
(iv) Explain the advantages of packaging.

COICARTRRR SR g1 <541 |
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(v) Explain the importance of market
segmentation.

TG ROER<e™ $g Rl 51|
(vi) Explain the importance of marketing.
TGEPT SF] Il FhU |

(vit) Briefly explain the functions of
packaging.

BITARFIRRCR FRRE I TR T4 |

(viii) Explain the distribution policies which
are generally adopted by the
manufacturers.

e TR AR a7 w4 Jowd
ez A 4|

Answer any four of the following :
10x4=40

oS TAEEs i e Oed fwEl g

(i) What is new product development?
Explain the various steps involved in
new product development process.

2+8=10
m@mqﬁmﬁsqmv oA ¥ CHEA
af‘@mwﬁ—@ﬁ‘ﬁﬁ omzrcaﬁan:mawn
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()

(ii1)

(iv)

(v)

(vi)

Explain the different elements of
promotion mix. Distinguish between

advertisement and publicity.
6+4=10

. Seifed Biwem Rfea CAMAER T 41

Bt ol 2lbEe wier w1

Discuss the various factors that
influence consumer behaviour.

aizs Sl deifie T f[fen SATTTER
SIICEIEA 1 |

What is channel of distribution ?
Explain the various factors which affect

the choice of channel of distribution.
24+8=10

Fead e [ 2 Beogd ade Fdios a9 cFae
ASRIES T CAMFPRR I = |

Discuss the various environmental
forces influencing marketing.

EEFT doRiEe T {Ffoy qiRenkE
JIRFATZ. ST 5 |

What is pricing ? Discuss the factors
influencing product pricing decisions.

2+8=10

BO3F0 0238 14



VIS AR 5 2 TR v Gl e derie
T SRS SIS 39 |

(vi) What is product life cycle ? Explain the
different stages of product life cycle.

3+7=10

WR Gke b 57 WA [fen oRiwm 36
40|

(viii) Discuss the different bases used for
market segmentation.
IoF Reerm aE 9eR @ Bfer e EREY
SCEnl <51 |

(x) Discuss the various concepts of

marketing.
e e ISEIPTIR. ST 41|

(x) What is marketing mix ? Explain about
the 7Ps’ of marketing mix.  3+7=10

I [l /52 o9 feR Jrest pa
R i =)
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