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full mariks for the questions.

Answer elther in English or in Assamese.

1. Answer the following as directed : 1x10=10
were fral iR o Sl Tes wa ¢
(a) Write the full form of TRP.
TRP J 79 Foltol |

(b) Audience is the number of people or
household who are exposed to a
medium. (True/ False)
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el TaE T TR R [ G @ R
e MURE AL TR (2 A
(&%) %)

() The medium on which U.S. advertisers
spend the most money each year is :

(Choose the correct answer)

wiGREe RerrmiRE dfoqem Wi o3
T TS 8

(5% Gachl qfR e e3l)
() Radio (&)
(ii) Magazine (STTAHAN),
(i) Newspaper (ISR FFO)
(iv) Television (7<)

(d) Which is a consumer magazine not
classified to a specified audience ?

(Choose the correct answer)

AT CHTSE SEEAIE WS (@es T
Rl 72

(% CeCh! iz Cleres)
(i) Film Magazine (BGTI1F ScEtb1)
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(ii) General editorial magazine
e AT ST

(iii) Women Magazine (AT SCEB1)
(iv) Kids Magazine (Fies SIGE\D)

(e) brings the product to the
attention of potential customers.

(Fill in the blank)
e R AReS SRR T
(et 21 %399 )
(i) Marketing (ISTFI)
(i) Advertisement (Remi=)
(iii) Distribution (Rege)
(iv) Promotion (SAS-FI1)

() Which one of the following is not a
media vehicle ?
(Choose the correct answer)

OEE (IO AT iR TR 2
(ifdw Geeh! R Gleres)
() Leaflet (25 ~Afes)
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@) TV (B )
(i) Conference Hall (AR F7F)
(iv) Internet (BGIEG)

(g Which among the following is not an
essential of advertising appeal ?
(Choose the correct answer)

el SR I OFE (D TG 3
w2y ?
(7% Gech! IR GRS

(i) It must be conceptually sound
el SFEIR T

(i) It must be interesting
Gilisensg

(i) It must be economical
AT AT

(iv) It must be complete

3 TS
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(h) Advertising can be used to sell
(Choose the correct answer)

RIS R A1 <l <1 2
(iP5 Casrh e Glraa;

()  Product (%))

(i) Service (GRD)

(i) Idea (4i5e)

(iv) All of the above (859 IR PRG1)

() Compensation to a salesperson as a
percent of their sales, is known as -
(Choose the correct answer)

Wﬁm@ﬁﬁﬁmoﬁ—ﬁm?ﬁﬁ%
bl G ST e P
(s Cawghy e Glaear)

() Replication (Reifeims)
() Implication (% 26%)
(@) Commission (Sfiw)

(iv) Expansion (Rgfesse)
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2.

() Storyboard test is prepared for which

type of advertising.
(Choose the correct answer)

wmﬁmmmwﬁvﬁwmmﬁ

9 2F?
(a5 Gaacs! R GTS)

(i) Radio advertising (&’ Reio)
(ii) Television advertising
v K@i

(iii) Social media advertising

R N [EE7H

(iv) All of the above
8T

Briefly answer the following : 2x5=10
oe AT bLe oed ol ¢
(@) What is the meaning of advertising ?

Reaeie o &2
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(b) Mention any two functions of

advertising agency.

Resio| weg™ R 760 <19 S T4
(c) What is Audience Analysis ?

(ure] Rosgs i 2

(d) Mention any two sales force promotion

technique.

R gfaeadl R felc bl el S

(e} What is Media Planning ?
M 2/RFEA WA &2

3. Write short answers to any four of the

following : Sx4=20
S [Tl DifesiT e%iFe by Sed Rl

(@) Explain the procedure of setting

advertising budget.

Reaielqg qCEs 4TS FIF AAS Ji T4 |

BO3F0 0239 7 Contd.



() What are the various qualities of a good

advertisement copy ? Explain.

o RelsE (GeR ededrmg ¢ T
41 |

(c) What is media selection in advertising?
Resioie T Fefaa e 62

(d) State the disadvantages of

advertising.
ReaiAng FEernR v 4 |

(e} Explain the advantages of online

advertising.

welRd [ReEsiNs RUPE i 11

(i What is the needs of Adveri:ising_
Agency ?

@i TZF AEeH el {aw fat
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4. Write long answers to any jfour of the

following : 10x4=40
o Rl SIfREIT evRe <2eiE B R

(@) As advertising manager of a firm selling
motorcycles, give reasons for your
demand of twenty percent increase in

advertising budget.

3 TIBIRCT Reht 2lfogi ot o Rzt
(TSR BT, Reaioe ites fw wroies SIS
(19 oifRnis =9 vl

(b) Explain the objectives and importance

of advertising.
Retsi Sy i e 32013 o |

() ‘How advertisement are prepared in
different media ? Explain.

ffen TR AR e Resiem ews w4t 332
TR 0
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()

(e)

(9)

What are the component of advertising
copy ? Explain it.

Rreara (SR G SE Sigel 6 2 i
41

Explain the needs and functions of

advertising agency.

fGaloi FEE TSI I i JZT 2 STl
91 |

What are the various Acts available in

India to control advertisement ? Explain.

Cles Realel e wRe S S ong
ColeTd SR ? I2et Gl |

What is Advertising Effectiveness ?
Discuss the need for and importance

of Advertising Effectiveness.

Ao TemiEs e [0 Kooy Tomines
ATACHIT N BFG FCEoal 5 |
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(h) Explain the concept of Brand ? Discuss
the major challenges and opportunitics
of Branding.

G ST 9| e 2y et s
I TRIPRR ST 4 |




